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The industry of credit card originated from the United States in the 1960s, Over
decades of development, this industry has been quite mature in the developed
countries. However, it is difficult to popularize credit cards due to Chinese
stereotypical ideas about savings and late start of this industry in China. With the
increase of national income,updating of concept of credit,improvement of the
market environment and the foundation of social credit system, the industry has
grown into the era of rapid development since the year of 2002. The number of
issued credit card grows explosively. Nevertheless, there is huge space for the
development of this industry in China because of low usage and per capita credit
card.
   This essay targets on credit card business of I bank by using marketing theory
on MBA courses. The essay elaborates the general development situation of the
credit card industry and the status quo of business of I bank. The author analyses
and suggests marketing strategy of credit card business of I bank by
implementing 7P marketing theory together with analysis of 5Cs of the bank,
targeting market and positioning market and case report.
I bank takes the leading position among banks in China on the business of credit
card. However, marketing is the weakest part of I bank for a long time. With the
increasingly fierce market competition, I bank should exploit its advantages to the
full and take market opportunities, face up the threats and improve internal
weaknesses, then I bank could continuously lead the market by attaching
importance to competitions and improving the marketing strategy from multi-
perspectives and dimensions.
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